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Buyers are usually well-established and
over 90% own their home

BRANDS purchased - New & Pre-owned 

First-t ime
Boat Buyers

U n i t s

(all registered PWCs as of year-end 2019)

Own More
Than One Boat

34 % 59 %73.8K 137.8K
New

PWCs
Pre-owned

PWCs

%

https://www.info-link.com/

